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250+ Food Banks


36,000 Community Agencies,
Including 26,000 Pantries


40+ Million Individual Recipients























Clients’ Customized Covers
from Printed VeggieBooks





SecretsBooks





“Nudges” in the App

1. Invite users’ choices to help compose the message

● Customize the content to satisfy users’ choices

● Affirm that personalization has taken place

● Decorate the message with treasured symbols

2. Engage users’ social networks via sharing

3. Illustrate by showing the actions that are sought 
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Control Pantries Quick Help For Meals Pantries

Unique Vegetable Servings

+38%





Conversations with Family Cooks at Weekly Pantry Distributions

Control Pantries App Pantries

Cooks say they are                          4% 66%
gaining confidence
in the kitchen

Cooks mention that                          1% 29%
family is eating/enjoying
vegetables more

Child involved in meal                       7% 39%
preparations  





“VeggieBook helped me so much.  One of 
the biggest things was the confidence it 
gave me to prepare food.  Now, when I get 
something I don’t know from the pantry, I 
know I can find a way to use it.”  -Imelda

“We’re eating dinner as a family and talking 
about our day.”  -Georgette

“The sugar calculator helped us cut down 
on soft drinks.”  -Priscilla



“I love the recipes.  It helped get me back 
on track with my HbA1c.  I’m eating 
healthy.  Everyone should download the 
app.”  -Tammy

“I knew he liked to make sandwiches but 
now he likes to cook with so many things! 
When we go to the grocery store he says 
mom, we should get this and that. I say Ok, 
sure because it’s healthy food. Before, all 
he wanted was junk food.”  -Norma talking 
about her 11-year-old son



Disseminating Quick Help







‘Triggers’ that Amplify Quick Help 
 
• Availability of fresh vegetables 
• Outreach by socially-supportive ambassadors 
• Printing of Quick Help’s output 
• Enlisting kids as well as household cooks 



Outcomes of Interest 
 
• High rates of downloading the app 
• Early and repeated use of VeggieBooks and/or 

SecretsBooks 
• Healthy impacts on household preparations of 

meals and snacks 
• Healthy impacts on household food behaviors 



 
Potential Dissemination Partners 

 
• SNAP-Ed programs 
• Food banks and their pantries 
• School districts 
• Associations of community health workers 

(Promotoras) 
• Culinary training programs in high schools 
• Grocery stores, small scale or supermarkets 







Thank You

Susan Evans: shevans@usc.edu
Peter Clarke: chmc@usc.edu
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